NV (6540, Cugivo b ol (6,543)5 1]yl




owljl

‘o )J Olagxd gl S
-9 10 d.3L">9)|.)

40559).§ c|}39)(5).<.&3.))§ Slods
(-9 U 9 Joo @isnaw o Jio

Ub.oolﬂu.o

Golite Caola 4))Sib3,5 ol (0BaSLols aam )il
o Levs L_ox

aliz>no _s.??ﬁ%%%




To protect the individual and the community

from health risks and foster healthy life styles
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Objective 1.1. To develop healthy dietary habits, increase the level of
physical acrivity, and reduce obesity

Objective 1.2.  To sustain the fight against tobacco and to reduce the exposure
to tobacco and the use of addictive substances

Objective 1.3. To develop health literacy to increase individuals' responsibility

Ultimate Goal for their health
Objective 1.4. To raise awareness of reproductive health and encourage
healthy behaviours.
Objective 1.5.  To reduce the negative impact on health of public health
emergencies and disasters

Objective 1.6. To protect and promote the health and well-being of employees
by improving occupational health
Objective 1.7. To mitigate the negative impact on health of environmental
hazards
Objective 1.8. To carry out effective actions on social determinants of health
by mainstreaming health in all policies
L_ox Objective 1.9. To combat and monitor communicable diseases and risk

-
—51T0S A= factors

Objective 1.10. To reduce and monitor the incidence of non-communicable
diseases and risk factors

o



To provide accessible, appropriate, effective, and efficient

health services to individuals and the community

Objective 2.1.  To improve the quality and safety of health services
Object]'ve 2.2, To protect and improve maternal, child, and adolescent health

Object:ive 2.3, To ensure the effective utilisation of preventive and essential
health services

Obje(:t]'ve 2.4, To sustain appropriate and timely access to emergency care

services
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Obje(:tive 2.5, To improve the integration and continuity of care by strcngrhcning
the role of primary healthcare

Objective 2.6. To control and reduce the complications of non-communicable

disea.ses

Ultimate Goal

Objective 2.7. To strengthen the regulations of traditional, complementary
and alternarive medical pracrices to ensure the effectiveness and

safery

Obje(:tive 2.8. To continue to improve the distribution, competences and
motivation of human resources for health, and to ensure the
snsr:lin:lhiliry of human resonrces for health

Objective 2.9. To improve the capacity, quality and distribution of the health
infrastrucrure and technologies and to ensure their sust:;inability

Obje(:t]'ve 2.10. To ensure acccssibi].ity, safel:y, cﬂ'iCncY and rarional use of drugs,
biolagical products and medical devices, and the safety of cosmetic
L 9 S products
—si1T0% A= Objective 2.11. To enhance the health information systems for monitoring and
evaluation of, and evidence-based decision-making for, the

health service da].iw:ry system

o



To respond to the health needs and expectations of
individuals based on a human-centred and holistic

approach

Ultimate Goal

Obje(:live 3.1. To sl:rengrl'len the role of individuals in order to ensure their
active participation in decisions rega.rd.ing their healthcare

Objective 3.2.  To better meet the needs of individuals with special needs due
to their physical, mental, social or economic conditions by
ensuring easier access to appropriate health services

Objective 3.3. To contribute to ensuring equity in the financing of health

services and protection of individuals from financial risks

Objective 3.4. To increase the satisfaction of individuals with their
health services and that of health workers with their

worki ng condirions
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Ultimate Goal
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To continue to develop the health system as a means to

contributing to the economic and social development

of Turkey and to global health

Objective 4.1. To maintain the financial sustainability of health care system
without compromising service quz]iqr l:|1mugh i.rnple:mantm:iun
of evidence-based policies

Objective 4.2. To monitor health system performance and to document its
contribution to healrbandchemdonalamnomy

Objective 4.3. To promore research, development, and innovarion in priority
fields of the health sector

Objec‘liv: 4.4. To promorte the contribution of the health sector to theecommy

UL RN  To strengthen health tourism in Turkey

Objﬂ:‘liv: 4.6. Tobe amongthe leaders in the deve[opment and implementation
of global and rcgionz] healch policics

ol)jm:l:iv:4-7. To contribute to glol)al health tl'irough cooperation and
dCVclopme nt aid
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To

strengthen health tourism in Turkey

OBJECTIVE 4.5, To strengthen health tourism in Turkey

Objective-Oriented Strategies

4.5.1.

To launch promotions and to become a destination centre for
health tourism

To cooperate with the Ministry of Culture and Tourism to promote
the health tourism at the international level

To cooperate with the Ministry of Culture and Tourism to promote
the health rourism to the foreigners in our country

To establish promotional campaigns on health tourism ac
internarional fairs

To cooperate with the international airlines for the promotion of
health tourism

To establish cooperation with the other sectors in order to integrate

health tourism with the other tourism services

4.5.2. To improve the quality of the service provision in health tourism

+

To identify the standards for the health facilities to provide health

tourism services

To increase the infrastructure, I::a.im'ng and md'mologica] capacity
of the health facilities pmvid.irlg health tourism services

To increase the number of the accredited health facilities prDvidl'ng

health tourism services

To carry out national and international inspection of the health
tourism facilities
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4.5.3. To expand the scope of health tourism services

+ Toidentify the standards of thermal tourism (Hot Spring + Spa &
Wellness) and health tourism for elder care

+ To increase the infrastructure, training and technological capacity
of thermal tourism (Hot Spring + Spa & Wellness) and health

tourism for elder care

+ Toincrease the number of the accredited facilities providing thermal
tourism (Hot Spring + Spa & Wellness) and health tourism services
for elder care

+ To ensure the integration of health tourism activities with evidence-
based alternative medicine practices

4.5.4. To improve the health tourism governance
+ To establish scientific counseling boards to ensure that health

tourism practices are carried out as evidence-based

+ To continue the cooperation with the sectors on investment,

planning and incentives within the framework of health tourism

+ To cooperate with the other sectors to identity the education
standards for the intermediary/support staff to work in health

tourism services and to provide their education in cooperation with

the Ministry of Education and the Council of Higher Education
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KEYWORD OPPORTUNITIES BREAKDOWN

®
861 ®

‘ Total

380 Keyword Gaps
257 Easy-to-Rank Keywords
158 Optimization Opportunities

66 Buyer Keywords

Keyword Opportunities >

TOP INDUSTRY TOPICS BY SOCIAL ENGAGEMENT

o

M medical_tourism
W medical_procedures

dental_treatment

Average Engagement

This Sice 0
Competitor Avg. 188
Total Avg. 71

Social Engagement Analysis >

COMPARISON METRICS

Search Traffic

This site 7o [

Comp. Avg, 19.5%
Bounce rate

This site ey |

Comp. Avg. 43.2%

Competitive Analysis »

flymedi

dhi hair transp...

Al e Al

W el 315

istanbul denta...

Top Keywords >

Seard

Traffic

sl Slwyj g 4iS)5

SIMILAR SITES BY AUDIENCE OVERLAP

Similar sites Overlap score
medaway.co.uk 122
longevita.co.uk 12,0
cliniccenter.co.uk 1.3
bookimed.com 10.7

Audience Report >

ALEXA RANK 90 DAY TREND

This site ranks:
954,271 2:23

in global internet Daily Time on

engagement Site

Traffic Metrics >

Lu

|))T coLoJT

oy
-51 106§ A— O

WHAT IS
(W FLYMEDI?

A flymedi.com

@ 954,271

Alexa Traffic Rank

78,461
Traffic Rank in TR

11
\ Search Analytics ® Wayback Machine

Top queries driving See how flymedi.com
traffic to flymedi.com ooked in the past

& Similar Sites % Very Fast
& medaway.co.uk (0.752 Seconds)
o longevita.co.uk 88% of sites are slower

a cliniccenter.co.ulk Average Load Time
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